
Today’s pattern: human provenance is becoming economically 
consequential, while media institutions confront the difference between 
disclosing AI use and preserving accountable human authorship

1. Europe’s new AI labels must survive the media supply 
chain—not merely appear at creation

Confirmed development

The European Union’s Article 50 transparency obligations have applied since August 2, 2026. 
Covered AI providers must make specified synthetic or manipulated outputs machine-readable. 
Deployers must provide visible disclosure in defined cases, including deepfakes and certain AI-
generated public-interest material without human editorial control. A limited transition applies to 
the marking obligations of systems already on the market before August 2.

The rules distinguish among machine-readable provenance, visible audience notices and 
disclosure that a person is interacting with AI. They do not require the same treatment for every 
artistic, satirical or editorial use.

Why it matters

A provenance mark has limited value if it disappears when content is:

• resized;
• reformatted;
• screenshotted;
• downloaded;
• reposted;
• or inserted into another publication system.

For syndicators, provenance therefore becomes part of delivery infrastructure. The publisher 
needs both a usable image and reliable information about its origin and permitted use.

Interpretation

The emerging distinction is broader than “AI-labeled” versus “human-created.”

It is:

Content with a durable chain of origin versus content separated from its production 
history. That favors a syndication service supplying attributable artwork, rights 
information and a stable publication record together.

Human intelligence for the ai age


